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Editorial

It gives me great pleasure to introduce the present issue of Economics, Management and Innovation
Journal, which is the second one in 2023. All the previous issues of this journal have presented valuable
research results. This issue is no exception, so you will also find quality papers that will provide you with
a lot of new information and reflections in the field of economics, management, and new technologies that
have a scientific research character.

| am pleased that, as in the previous editions of this journal, the current issue has a very strong
representation of the ongoing economic events. The first paper is devoted to the most up to date and
sensitive topic, which is artificial intelligence, its use in management, as well as debating how artificial
intelligence is changing the role of the manager. The second paper focuses on the relationship between
managerial ownership structure and profitability of the capital structure of the firm. This relationship is
addressed in quoted Nigerian consumer goods firms. Interesting results on gender diversity are presented
in the next paper, Gender Diversity in Top Management Teams: Indicators of Firm Financial Performance
Literature Review, which addresses this issue from the financial perspective, that is, from the perspective
of financial performance. The issue of the relationship between the personality type of the entrepreneur
and the turning point is the focus of the fourth paper. The specific type of entrepreneur in this case is the
MBTI type. Thus, the authors examine the influence of this personality type on a pivotal moment in the
life of any entrepreneurial entity, which is the turning point of business.

| firmly believe that you will find reading the above-mentioned papers not only enjoyable but above
all very inspiring. Inspiration is an element that all thinking creatures need. But for scientists, this aspect
is one of the main motivational impulses.
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